Calvin Coolidge Says:
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NORTHAMPTON, Mass, Dec. 6.—When I was a boy in the hills
of Vermont twelve miles from the railroad the only merchandise I
gaw wag in the country store. But my horizon was widened by certain
publications containing . pictures and descriptions of things that ap-
pealed to yﬂuth I read and bought. The man who supplied them
became rich and died a great philanthropist. He advertised.

It is essential in the first instance to make good merchandise.
But that is not enough, It is just as essential to create a desire for i,
That is advertising.

The person or assoclation of persons who can preduce that com-
binaticn of excelience and demand is performing a real public service.
They enlarge the mental horizon and provide new forms of utility and
beauty. The material benefifs pass over into spmtuai benefits, Cul-
ture and charity are the by-products.

A country that is spending two billion dollars annually in the
production and application of beauty lations has resources with which
to make large purchases of what it concludes it wants. "The only
way for the people to become acquainted with what they want is
through judicious advertising, Goods not worth advertising are not
worth_selling.
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